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Abstract:Under the information a symmetry of product quality，this paper discusses three quality information disclosure
strategies:joint disclosure between the manufacturer and retailer，manufacturer disclosure and retailer disclosure and the
pricing strategy of the dual channel． And the conditions to disclose the product quality under different quality information
disclosure strategies are analyzed． Our conclusions show that the quality disclosure threshold under three disclosure formats
related to disclosure cost，potential demand and the cross price elasticity，and the higher disclosure cost，the less motivation
to disclosure quality． Finally，by using the numerical analysis，the obtained results show that when the product quality is low
or high，it is better to adopt retailer disclosure;when product quality is medium，manufacturer disclosure is relatively better
than retailer disclosure，but joint disclosure can make dual channel supply chain system reach the optimal state．


















































































































πCsc = pr(ar－(pr－λpd)/珓q)+pd(ad－(pd －λpr)/珓q)－dc t
(3)


















































































































更新其产品质量信息，此时双渠道需求为 Dd = ad －(pd
－λpr)/q与 Dr = ar －(pr －λpd)/q;不披露质量信息时，消费
者按照感知的质量进行购买决策，双渠道需求为 Dd = ad －











πMr =(pr－w) (ar－(pr－λpd)/珓q) (9)








































































































珔q，此时，双渠道需求为 Dd = ad － (pd － λpr)/珔q 与
Dr =ar－(pr－λpd)/q;而当零售商选择不披露产品质量信息
时，消费者按照感知的质量进行购买决策，双渠道需求为





















































































































与 2，得到零售商披露下的质量信息披露阈值为 q^Ｒ* =
32t(17λ2－16)2
X
。其中，X = 32λ2a2d + 384λ











阈值 q) C* 、q)M* 、q)Ｒ* 。由于 q)Ｒ* 表达式较为复杂，这里将不
做分析，后面通过数值仿真进行模拟。通过对比 q) C* 、
q)M* ，得到推论 4。
推论 4:q) C* ＜q)M* 。

















在需求量 ad = ar = 1，披露成本 t 与交叉价格弹性 λ 在
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